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This document describes the communication tools put in place for the NEXTAIR project.  
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1. Introduction  

The present document is a deliverable report under Work Package 7 – Communication, 
Dissemination and Exploitation, led by ERDYN.  

The objective of task 7.2 of the project dedicated to communication is to 1/ develop the project 
visual identity set (e.g., logo, flyers, PowerPoint presentations…), 2/set up and update the 
project website and social media (LinkedIn, Twitter), 3/ create videos to promote the project's 
results.  

This report presents the communication materials developed in the framework of this task to 
promote the NEXTAIR project. These tools should be used by all partners to ensure the 
coherence of all communication and dissemination activities of NEXTAIR.  

The communication tools created for the project include:  a website, social media channels, a 

video, and a flyer.  

2. Communication tools 

2.1. Logo and graphical chart  

2.1.1. The logo  

The logo is the “face” of the project, and it has been developed by ERDYN with the support of 
the coordinator, ONERA, and a communication agency. 

 

Figure 2: NEXTAIR colored logo 

Explanation of the logo: To improve the visibility of the project, the name is clearly legible. 
The aircraft picture features a high-aspect ratio wing to emphasize the work on this technology 
as key enabler for future green configurations. Similarly, the rotor embedded in the letter “R” 
emphasizes the key role of innovative engine concepts (such as open rotor and ultra-by-pass 
ratio fan) for reduced emissions. Finally, the neural network behind the letters “AI” refers to the 
digital transformation enabled by machine learning and artificial intelligence techniques that 
will be used to easily integrate real data in both design and MRO processes. 

2.1.2. Graphical charter  

Several colors have been chosen in order to emphasize the environmental and sustainable 

aspect of the project.: 

o Green #009999 

o Dark blue #002060 

o Blue #4472C4 

Typography used in communication / production documents is an arial font size 11. 

 

Figure 1: NEXTAIR black and white logo 
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2.2. Templates  

Several templates have been put in place, respecting the graphical charter of the project and 
the logo, as follows:  

• Deliverable template  

• Presentation template  

• Meeting minutes template  

 

Figure 3: Deliverable template 
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Figure 4: Presentation template 

 

Figure 5: Meeting minutes template 



 

 

 

7

NEXTAIR D7.3 

GA No 101056732 Communication kit 

 

2.3. Project website  

A website for the NEXTAIR project has been designed and created where all the relevant 
information of the project is available.  

It is structured as follows: 

• Home 

• Challenge  
o Challenge in the Aeronautical Industry 

• Project  
o Objectives  
o Work Plan 
o Test cases 
o NEXTAIR’s long-term impacts  

• Consortium 

• Contact 

• Results  
o Timeline of the expected results 
o Project deliverables 
o Scientific publications 

• Download 

• News   

The website is one of the most important communication tools enhancing the visibility of the 
project. It is continuously updated by ERDYN, with public project information, public 
deliverables and other results that may interest the public, the scientific community, or end-
users. 

The website name domain is: www.nextair-project.eu   

The homepage of the website is presented below: 

 

Figure 6: Homepage website 

 

 

http://www.nextair-project.eu/
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2.4. Social media  

Social media has become a very popular means of communicating information fast across 
heterogeneous target groups. These channels serve on-demand access to content anytime, 
anywhere, on any digital device. To extend the project target audience (specially to involve the 
general public and not only sector experts), NEXTAIR is integrating these media tools 
strategically in the communication activities. Twitter and LinkedIn have been selected as the 
most appropriate social networks to promote the project achievements, news, and outcomes.  

ERDYN acts as moderator of Twitter and LinkedIn social profiles, that means, control and filter 
inadequate contents and monitor the suitability and relevance of information to be published. 
Partners are tagged in every post and encouraged to share it and like it. 

TWITTER 

 

Account: @nextair_eu 
Official Hashtag: #nextaireu, 
#horizoneurope 

Use of Twitter is focused on 
broadcasting relevant 
NEXTAIR news, calls, 
events, and partners 
activity, in real-time if 
possible (i.e., live action of 
a NEXTAIR partner in an 
external event, test case 
activities). 

LINKEDIN 

 

LinkedIn Profile:  
https://www.linkedin.com/company/nextair-
project/  

NEXTAIR profile is 
intended as a mirror of the 
main updates in NEXTAIR 
website. The most relevant 
contents and news of 
NEXTAIR will be posted on 
this profile in order to reach 
a wider audience. 

 

The frequency of posting is ~2 times a month.  

Below some examples of visuals from NEXTAIR social media: 

https://twitter.com/nextair_eu
https://www.linkedin.com/company/nextair-project/
https://www.linkedin.com/company/nextair-project/
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2.5. Project flyer 

A flyer has been created by ERDYN. The objective of the flyer is to present briefly key 
information about the project. It will be used to introduce NEXTAIR and the foreseen activities 
to a non-expert audience.  

The flyer is available on NEXTAIR’s website for download. 

 

Figure 7: Project flyer 

 

 

 

 

https://www.nextair-project.eu/download/
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2.6. Video  

Two videos are planned to present the main objectives of the NEXTAIR project and promote 
its results and impact for the society.  

The first video was prepared by ERDYN, with the support of key partners and a 
communication agency. The objective is to introduce the NEXTAIR projects, its objectives, test 
cases and impact. This video has been posted on YouTube and shared on social media and 
website (see figures below). 

 

 

A second video is foreseen at the end of the project.  

 

 

https://youtu.be/D0-Z8WStiK8

